ILRI@40 branding guidelines
Standard blurb
In 2014, to mark 40 years of international research, the International Livestock Research Institute (ILRI) is facilitating a series of events that highlight the ways in which livestock research advances the global development agenda, specifically for sustainable food and nutritional security, economic well-being and healthy lives. These events bring together global, regional and local actors in sustainable livestock development, including the public and private sectors and research and development agencies. 40.ilri.org
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Use of logo

The logo should only be used on official ILRI@40 print products.

It can also be used in association with any specific associated events linking to the 40 year program.
It should NEVER be used in place of the usual ILRI logo (see guidance - http://ilri-comms.wikispaces.com/ILRI+Logo)

Downloading 

Please download and use the ILRI@40 logo from the following link.
https://www.flickr.com/photos/ilri/13688157924/
Positioning and scaling/sizing
Use as stated in page 2 of the ILRI logo usage guide.
To ensure that the logo is scaled proportionately to size, follow the instruction below 

1. Position the mouse pointer over one of the sizing handles. 

2. To increase or decrease the size in one or more directions, drag the mouse away from or toward the center, while holding down the SHIFT key, release the mouse once the size has been achieved. 
What not to do with the logo
1. Do not angle the logo

2. Do not distort the original logo proportions

3. Do not change any of the branding colours

4. Do not change any fonts or text

5. Do not place onto a dark background (such as a photograph) without a white panel behind

Tagline
The official tagline for ILRI@40 is ‘better lives through livestock’ (italicized)
Email signature
A modified version of the ILRI email signature will be used to highlight the ILRI@40 anniversary.
Social media hashtag is #ilri40

Social media: platforms

Website: https://40.ilri.org 
LinkedIn group:
Promotional materials
This may include a range of pens, mouse pads, key rings etc. They can be made available to events if planned in advance.
For more information: 

Nadine Sanginga (N.N.Sanginga@cgiar.org)
Muthoni Njiru (M.Njiru@cgiar.org)
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